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This editorial is written by your 
company and is used to educate 
on a topic of your choice.  
Designed by our team, the piece 
runs one-half to a full page and 
includes image(s) and contact 
information.  

Most of  us would probably agree that men and 
women frequently behave differently, and these 
differences often show up in professional, family 
and social situations. Of  course, this certainly 
doesn’t mean either gender has an advantage 
in these areas. However, here’s an interesting 
question: Do women possess attributes that 
may make them better investors?

Some evidence suggests this may indeed be the 
case. Consider the following:

Long-term focus – Women seem to focus 
more on long-term goals, according to some 
studies, whereas men may concentrate more 
on short-term track records of  potential 
investments. Generally speaking, taking a long-
term approach to investing is a good strategy 
because it can help you maintain discipline and 
avoid subjecting yourself  to the dangers of  
overreacting to market swings. One such danger 
is selling an investment whose price may have 
dropped but may still have strong fundamentals 
and good prospects.

Less frequent trading – A well-known study 
from the University of  California found that 
men traded investments 45% more frequently 
than women. Other, more recent studies have 
produced somewhat different results, but the 
overall picture does seem to show that women 
do significantly less buying and selling than men. 
This tendency is important because frequent 

trading can undercut a long-term, cohesive 
investment strategy. If  you’re constantly buying 
and selling, you won’t give some investments a 
chance to achieve their full growth potential, and 
you might disrupt the diversification necessary 
for long-term success.

More thoughtful decisions and more receptiveness to 
professional advice – Women take more time to 
make investment decisions than men, and more 
readily accept investment recommendations 
from financial professionals, according to a 
survey from InvestmentNews. And women are 
more likely to consult a professional financial 
advisor in the first place, according to a study 
from the Spectrem Group, a financial research 
firm. Given the number of  factors involved in 
successful investing – setting long-term goals, 
evaluating risk tolerance, navigating volatile 
financial markets, diversifying investment 
portfolios, and so on – it’s important to get solid 
financial and investment advice from trained, 
experienced professionals.

Greater risk aversion – When it comes to savings 
and investing, women are generally more risk 
averse than men, according to a large-scale 
survey by BlackRock, a global investment 
management firm, and supported by numerous 
other surveys and studies. Having a greater 
risk aversion can help women investors reduce 
the likelihood of  incurring short-term losses 
from highly volatile or speculative investments. 

Nonetheless, it’s not really possible to avoid all 
investment risk – and it’s probably not even 
desirable. In fact, there may well be a flip side 
to women’s risk avoidance, in that an overly 
conservative portfolio won’t produce the growth 
potential needed to achieve long-term goals. 
And this indeed is a danger to which women 
investors should be alert. Generally speaking, 
neither excessive risk nor excessive caution will 
serve investors well.

A long-term perspective, avoidance of  excess 
trading, willingness to take advice from 
professionals, and careful risk management – 
these characteristics of  women investors can be 
of  value to everyone. Consider putting them to 
work for yourself.

Are Women Better Investors Than Men?

This article was written by Edward Jones for use by 
your local Edward Jones Financial Advisor.

Trusted investment advice from 
your local financial advisor

Brad Bernkrant, ChFC ®
503 N. Orlando Ave., Suite 104

Cocoa Beach, FL  32931
321-783-9626

brad.bernkrant@edwardjones.com
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Kelly Malik
321.412.7318  (cell)

Kmaliksellsbrevard@gmail.com

Just Listed
Ocean Estates

Open the door to Florida luxury 
in this oceanfront residence

J U LY 1 3 ,  2 0 1 9   |   D O W N T O W N  C O C O A  B E A C H

A S T R O N A U T
PARADE & STREET PARTY

J U LY 1 3 ,  2 0 1 9   |   D O W N T O W N  C O C O A  B E A C H

A S T R O N A U T
PARADE & STREET PARTY

EXPLORE
the new Mars Rover Concept Vehicle

ATTENDING ASTRONAUTS

Jan Aldrin
Amy Bean

Peter Conrad
Jeff Lovell

Susan Lovell

Scott Altman
Curt Brown
Bob Cabana

Chris Ferguson
Kay Hire

ATTENDING CHILDREN OF ASTRONAUTS

Bruce Melnick
Bill Nelson

Stephen Robinson
Jerry Ross

Al Worden

Barbara Harrison (Lovell)
Alan Roosa

Rosemary Roosa
Julie Shepard Jenkins

Laura Shepard Chuchley

8 cocoabeachexp lo re r. com

Can you give us a little background infor-
mation on you and Chef  Luca?
Luca grew up in the family restaurant in Ita-
ly.  He went on to get his formal training in 
France and the UK.  He has worked in coun-
tries all over the world at the finest restaurants.  
In the U.S., he has worked in both in New 
York and Las Vegas.  He was Executive Chef  
at the Venetian in Vegas when 9/11 occurred, 
and he went back to Europe for a few years 
until we decided to open a restaurant here in 
Cocoa Beach.  I have lived in Brevard County 
for decades, and my children live here, so we 
wanted to be close to the grandchildren.  

What was your inspiration for Luna Food 
& Wine?
We wanted to have a smaller restaurant that 
would allow us to focus on great food and 
wine.  The location was perfect, the size was 
perfect, so it all came together here.  Cocoa 
Beach and the Space Coast are quickly be-
coming a great place for foodies with great 
restaurants all across the county.  

What would you consider appropriate at-
tire for dinner?
We are “beach casual”, so whatever is com-
fortable to enjoy a great meal.  

Since you have opened, what item(s) on 
the menu have become a “must try” on 
your first visit?
We have a few of  the guests’ favorite stan-
dards on the new menu, but we added a new 
section called “Chef  Flavor Medley” which 
has some of  the chefs’ new flavors offered.  

9 S. Atlantic Ave., Cocoa Beach        lunafoodandwine.com        (321) 613-5796        Tues. - Sat.: 5-9pm

Fresh Seafood Paella

Veal Chop

Fresh Coffee Gelato with a 
‘Brutti ma Buoni’ Cookie
(brutti is ‘ugly’ in Italian, but the 
cookies taste heavenly!)

Both Chef  Luca and Sous Chef  John O’Dea are having great fun with new preparations, new 
techniques and products and are very excited about the opportunity to create a new dining 
destination.  We are working closely with many boutique wineries to create great pairings with 
these flavors.

Ceviche, Poke, and the Mare Duo are items 
everyone is going to want to try!  

Do you offer daily chef ’s specials?
We have a daily fresh pasta special, a fresh 
catch special and a steak of  the day every day.  
The chefs shop fresh meat and produce each 
morning and then do all kinds of  appetizer, 
dessert, and other specials based on their 
great finds.  You can always be sure to have 
something new and inviting.

How often do you envision the menu 
changing?
We change the menu seasonally and use the 
daily specials to keep things interesting for 
our frequent diners.

December is the time for holiday parties.  
Can you host private holiday parties at 
Luna Food & Wine?
LUNA has two dining areas.  The formal din-
ing room is called the “Cork Room” for the 
cork walls and seats up to 40 guests.  The ca-
sual area is called the “Green Room” and it 
boasts high-top tables and a cozy booth.  The 
casual area is good for parties up to around 
12 guests.  We have already had a few parties, 
and hope to have many holiday parties as the 
season is upon us.

Do you recommend reservations?
I always recommend reservations.  We are 
a small restaurant, but also it gives me the 
chance to find out if  you have a special oc-
casion, dietary restrictions, table preferences, 
etc.

During the month of  December, we would like to offer a free glass of  wine with anyone’s meal 
who reads this article and comes to try us out.  Just mention that you saw the Luna article in the 
Cocoa Beach Explorer.

one-of-a-kind
FINE DINING

in a CASUAL
beach setting

An interview with LeeAnn Filadi
 owner of Cocoa Beach’s newest dining establishment

Both Chef  Luca and Sous Chef  John O’Dea are having great fun with new preparations, new 
techniques and products and are very excited about the opportunity to create a new dining 
destination.  We are working closely with many boutique wineries to create great pairings with 
these flavors.
During the month of  December, we would like to offer a free glass of  wine with anyone’s meal 
who reads this article and comes to try us out.  Just mention that you saw the Luna article in the 
Cocoa Beach Explorer.
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EDITORIALS/ADVERTORIALS

This interview is conducted and 
written by our team and allows 
you the opportunity to showcase 
your company/location.   The 
piece runs one-half to a full 
page and includes image(s) and 
contact information.  

EDITORIAL INTERVIEW

print ad
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